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. Khavari, L., Yousefian, J. (2007). The Comparison of Job Satisfaction between Inactive and Active
Faculty Members of Yazd University. Journal of Olympic. 1(37): 49- 59.

. Yousefian, J., Khavari, L. (2007). Job Satisfaction and Related Factors. Journal of Amoozgar. 19:
26-35.

. Khavari, L., Nazem, F., Farahpour, N., Yousefian, J. (2007). The Study of Patterns of Variation in
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Hamadan. Journal of Harakat. 30: 139- 150.

. Yousefian, J., Khavari, L. (2005). Comparison of Teachers' Organizational Commitment in 14
Education Regions at Yazd Province. Journal of Amoozgar. 18: 31-39.

. Yousefian, J., Nazem, F., Farahpour, N., Khavari, L. (2005). Investigation of Correlation between
Sit-up and Cadence Curl-up Tests to Assess Endurance of Abdominal Muscles. Journal of Harakat.
22:137- 148.

. Nazem, F., Farahpour, N., Yousefian, J. (2003). Investigation of the Validity of 45 and 200- meter
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C) Conference Papers
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. Yousefian, J. Ethical Code Creation and Enforcement as a means of Improving Ethics and
Preventing Corruption in Sport Organizations The first Virtual Conference of Leisure Time
(Mashhad, Iran, 2021)

. Yousefian, J. The Effect of Role Clarity on Brand Trust and Helping other Members: The Case of
Fitness Centres. 2" National Conference of Brand in Sports (Mashhad, Iran, 2019)

. Yousefian, J., Mahmoudi, S. The Effect of Market Orientation, Knowledge Acquisition and
Entrepreneurial Orientation on Performance in the Ceramic Tile Industry. 4" International
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. Yousefian, J., Ghane, M. The Effect of Learning Orientation on Integrated Marketing
Communication Capability: Considering the Mediating Role of Market Orientation and Branding
in Cement Industry. 4" International Conference of Industrial Management (Iran, Yazd, 2019)
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(Paris, France. 2017)

. Yousefian, J., Akamavi, R. The Effect of Role Clarity and Self-Efficacy on Customer Value Co-
Creation: The Case of Fitness Centres. 23" Conference of the European Association of Sport
Management (Dublin, Ireland, 2015)

. Yousefian, J., Akamavi, R., Jayawardhena, C. Value Co-Creation Concept and its Dimensions: A
Study Regarding the Sport Service Processes. 22" Conference of the European Assentation for
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. Yousefian, J., Akamavi, R., Jayawardhena, C., Khavari, L. Value Co-Creation and Value Co-
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. Yousefian, J., Khavari, L. Investigation of Job Satisfaction Aspects of Teachers in Yazd Province.
First National Congress on Changing in education system (Tehran, Iran, 2009)

. Khavari, L., Yousefian, J. Relation between Body Mass Index, Body Fat Percent and
Anthropometric Indices in Adolescent Girls. Third International Congress on Physical Education,
Sports Medicine, Exercise & Yogic Sciences (Gwalior, India, 2008)

. Yousefian, J. Investigation of the Condition of Physical Education Teaching in Elementary Schools
(Grade of one and two) according to Teachers and Managers in Yazd Province. Second Scientific
Congress on Physical Education of Selected Provinces of Iran (Kerman, Iran, 2006)

. Khavari, L., Akbarzadeh, H., Yousefian, J. The Effects of One Weekly Session Exercise on Girls'
Physical fitness. First Congress on Women's Role in Sustaining Development (Yazd, Iran, 2005)

. Yousefian, J. Investigation of Job Satisfaction of Female Teachers in Yazd Province and Related
Factors. First Congress on Women's Role in Constant Development (Yazd, Iran, 2005)

. Yousefian, J., Khavari, L. Investigation of Teachers' Job Satisfaction and Organizational
Commitment in Yazd Province. First Scientific Congress of Selected (superior) Researchers of 4"
Region of Iran (Yazd, Iran, 2005)

. Yousefian, J., Khavari, L. AAHPERD Sit-up Test: Criticisms and Suggestions. First Scientific
Congress on Physical Education of Selected Provinces of Iran (Yazd, Iran, 2005)

. Akbarzadeh, H., Yousefian, J., Khavari, L. The effect of first physical education course on students'
physical fitness. First Scientific Congress on Physical Education of Selected Provinces of Iran
(Yazd, Iran, 2005)

. Yousefian, J., Nazem, F., Farahpour, N., Khavari, L. Investigation of the Validity of one mile Run
Test to Assess Cardiovascular Endurance in Adults. Fourth International Congress on Physical
Education and Sports Sciences (Tehran, Iran, 2004)

. Yousefian, J., Nazem, F., Farahpour, N., Khavari, L. Investigation of Validity of 45 and 200- meter
Run Tests to Assess Anaerobic Power in Adults. Fourth International Congress on Physical
Education and Sports Sciences (Tehran, Iran, 2004)
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22. Khavari, L., Nazem, F., Farahpour, N., Yousefian, J. Investigation of Patterns of Variation in Body
Fat Percent and Somatotype in Girls Aged between 13 and 17 in Hamadan City. First Students'
Congress on Physical Education and Sports Sciences (Babolsar, Iran, 2003)

23. Yousefian, J., Nazem, F., Farahpour, N. A Study of Assessing the Validity of One- mile Run Test
and the Relationship between AAHPERD Sit-up and Cadence Curl-up Tests. Third International
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Esmaeili, M. The Effect of Interaction Immersion and Interaction Satisfaction on Online Purchase
Intention through Customer Engagement

. Amini, A. The Effect of Service Failure and Counterproductive work behaviour and Value Co-
destruction on Customer Loyalty: The Case of Hotel Industry

Esmaeili, M. The Effect of Interaction Immersion and Interaction Satisfaction on Online Purchase
Intention through Customer Engagement

Delavar, F. The Effect of Sellers’ Ethical Behaviour on Insurers’ Satisfaction, Trust and Loyalty
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Capability Given the Mediating Role of Market orientation and Brand Orientation
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Products
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. Zarebidoki, H. Investigating the Role of Specialized Sales on Selling Sports Products

. Sobhani, F. Investigating the Effect of Seller Unethical Behaviour on Customer Complaining and
Negative Word-of-Mouth in Sports Stores

. Abdoli, P. Investigating the Effect of Green Marketing on Customer Trust and Positive World-of-
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. Ghenatdoost, F. The Role of the Internet and Virtual Networks in Developing Sports Tourism in
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Branches in Yazd)
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. Sadeghi, T. The Effect of Seller Verbal and Nonverbal Communication on Customer Trust and
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